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AN ACT
REQUIRING THE DISCLOSURE OF THE SOURCE OF FUNDING 

OF PUBLICLY FUNDED ADVERTISEMENTS

EXPLANATORY NOTE

Advertising is a marketing tool which utilizes mass media in order to promote a 

product - usually a brand -with the ultimate objective of generating a positive action or 

response from the target market. Advertising has been integrated into our socioeconomic 

culture and it is through advertising that we have come to know the many new product 

developments and innovations.

Lately, advertising has found itself in the center of controversy over the 

scandalous misuse and abuse of the tool by government officials who have utilized the 

advertising resources of their agencies, municipalities, cities or province for what arc 

largely perceived as self aggrandizing efforts stealthily disguised as public infonnation 

activities.

Much of the misuse and abuse of government advertising resources are connected 

to political objectives, the attempt to generate personal awareness and recall paid for by 

public funds. Even without an election in sight, the misuse and abuse are evident in those 

billboards, posters and streamers that proliferate -  claiming how much we owe our public 

servants for building a road, a bridge or what not which we, not they, paid for.








