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EXPLANATORY NOTE

The 1987 Constitution provides that the State shali guarantee equal access to 
opportunities for public service. Furthermore, it provides that the State shall maintain 
honesty and integrity in the public service and take positive and effective measures 
against graft and corruption. These same principles have guided the crafting of laws 
such as Republic Act No. 9006, or the Fair Elections Act, which upholds fair election 
practices throughout the country. However, fifteen years after its enactment, it is 
observed that certain provisions of the act lack clear mechanisms, which have resulted 
to the circumvention of said provisions and, ultimately, the failure to achieve the true 
objective of the law.

In the recently concluded 2016 elections, the rate of political advertisements 
have reached exorbitant heights, with television media outlets charging as much as 
Pl,424,000 for every 30-second prime time spot and PI, 187,000 for every 30-second 
non prime spot. Under the law, media outlets are mandated to charge registered 
political parties and bona fide candidates a discounted rate o f thirty percent (30%) for 
television, which brings the published rate down to P997,000 for every 30-second 
prime time spot and P831,000 for every 30-second non prime spot.

While the law is clear on the rate o f discount that shall be extended to political 
parties and candidates, it does not provide media outlets with clear parameters on the 
allowable increase in rates of political propaganda. Hence, to compensate for the losses 
from the discounts being extended, media outlets are increasing the rates o f political 
advertisements upon the start o f the 90-day election campaign period, with some 
employing an increase of almost one hundred percent (100%).

These outrageous rates have prevented some of the country's qualified 
candidates from placing political advertisements in the tri-media, i.e., in television, 
radio, and print media, thus robbing them of the opportunity to make use of this 
platform to inform the electorate of their qualifications and position on matters of 
national significance. Furthermore, the current system encourages graft and corruption, 
with candidates forced to look for donors who can fund their campaign, and to whom 
they will be indebted for the duration of their terms.








