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AN ACT
GRANTING BROADER PROTECTION TO CONSUMERS AMENDING FOR 
THE PURPOSE REPUBLIC ACT NO. 7394, OTHERWISE KNOWN AS “THE 
CONSUMER ACT OF THE PHILIPPINES”

Explanatory Note

This bill seeks to amend Republic Act (R.A.) No. 7394 otherwise known as the 
“Consumer Act of the Philippines.”

Among the new provisions is the eight (8) Consumer Bill of Rights namely, the 
right to: basic needs, choose products, representation, redress, consumer education, 
safety, healthy environment, and sanitation. These rights have been endorsed by the 
United Nations through the United Nations Guidelines for Consumer Protection. 
Corollary to the consumer rights is the provision of five (5) consumer responsibilities to 
wit: critical awareness, action, social concern, environmental awareness, and solidarity.

The bill also provides a new Article mandating the English or Filipino translation 
of product labels written in foreign characters/languages. This will allow better 
understanding of the contents, features and uses of imported products for consumer 
protection against unsafe products. A new provision permanently banning suppliers 
engaged in the importation of defective goods has also been included.

The coverage of the provisions on advertising and promotion has been expanded 
to include those for consumer products, services and credit facilities which include 
sponsorships of programs, concerts, games, shows and similar activities.

A new Article also protects consumers from aggressive marketing promotions that 
significantly impair the average consumer’s freedom of choice with regard to the 
purchase of a product or service.

The chapter on Advertising and Sales Promotion is further strengthened with the 
addition of advertising general principles and a specific guideline in the presentation of 
advertisements. Hence, among others, the bill provides instructions on how 
advertisements should treat specific claims on ingredients, results of researches and 
surveys, scientific claims, testimonials and endorsements, and leadership claims.

The bill increases the penalties for violations of any provision of the Consumer 
Act of the Philippines. It sets a uniform penalty to be imposed on any violations and 
lengthened the period of prescription for claims relative to deceptive or unfair and 
unconscionable practice from two (2) to three (3) years.

Further amendments to R.A. No. 7394 include the definition of terms in 
accordance with new technologies and trade practices. Notable of these new definitions






































